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Award-winning  Creative, CG Director, and  Motion Designer  freelancer 
Gabriele Ricci collaborates with global companies, international 
agencies, and brands.

In 2007, Gabriele earned a degree in Industrial Design, specializing 
in Communication, at the Politecnico di Milano.

In 2009, he graduated with top honors from the First-Level Master’s 
program in Multimedia Content Design, specializing in Video Post 
Production, at the University of Florence.

His distinctive superpower is a blend of creative strategy, art direction, 
and technical expertise. This enables him to be a professional partner, 
leading motion design projects from initial concept to final delivery.

With his brand RICCI – Design in Motion®, he created video content 
such as digital marketing campaigns for Emporio Armani, the 3D video 
promo for the celebrity book of Arnold Schwarzenegger by Taschen, 
or quality digital marketing videos for Ray-Ban and Oakley.

Since 2019, he has also taken on the role of a teacher, collaborating with 
renowned institutions such as the Scuola Civica del Cinema Luchino 
Visconti in Milan and the Nuovo Istituto di Design in Perugia.
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Crafting effective digital marketing campaigns 
and content is not an easy task.

In today’s world, everyone has a message to 
spread, but very few are truly effective.

New trends and captivating visuals are just one 
way to grab attention, but many crucial details 
and important aspects must be considered 
beyond that.

This short document, encapsulates a selection 
of articles from my blog to help you understand 
the main aspects to focus on when creating a 
digital marketing campaign or advertisement.

You can consider these as the foundation upon 
which we can develop captivating visuals, with 
the goal of creating an emotional connection 
with your audience, informing them about your 
service or product, and entertaining them in the 
process.

I hope this guide provides valuable insights for 
you to consider when developing your campaign.

Foreward

Gabriele Ricci
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01FOCUS ON WHAT TRULY
MATTERS TO COMMUNICATE.

.01

When creating stunning video marketing campaign, striving for perfection and including many 
details and information is natural.

However, success lies in prioritizing what truly matters and letting go of the rest.

It’s essential to focus on what truly matters and communicate that to your audience while letting 
go of the unnecessary clutter. This involves practicing the art of letting go by clearing the video of 
unnecessary shots and distractions.

The most important aspect of creating videos is the story you want to tell.

Whether it’s a promotional video for a brand or a short film for entertainment, the story should 
always be the top priority.

All production elements, including lighting  and sound design, should enhance the viewer’s 
experience and bring the story to life.

Collaboration is critical to successful 3D video production for a marketing campaign. It’s easy to 
become fixated on your vision and lose sight of the big picture. 

By working closely with your team and communicating effectively, everyone can work towards the 
same goal and create a final product that shines.

Minor issues and imperfections are inevitable during the production process.  However, it’s important 
to remember that perfection is not always necessary.

Often, the most beautiful and impactful moments come from unexpected sources.

You can create something truly special by embracing the creative process and letting go of the 
need for absolute perfection.

Lastly, being mindful of your audience’s needs enables you to create content that resonates with 
them and captures their attention. You can produce impactful and memorable videos by focusing 
on what truly matters.

In conclusion, prioritizing storytelling, effective collaboration, and embracing  the creative 
process are key to successful 3D production for a video marketing campaign.

So, the next time you feel overwhelmed, remember that telling a great story is what truly matters. 

By focusing on what truly matters and letting go of the rest, you can create videos that captivate 
your audience and leave a lasting impression.

G.Ricci
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02WRITE A COMPELLING SCRIPT. .02

Creating a video for marketing is an exciting process that can bring your ideas to life. However, it’s 
not just about the visuals;

A good script can make all the difference in the success of your video production.

First and foremost, a script provides structure. It ensures that your video has a clear beginning, 
middle, and end.

This is essential for keeping your audience engaged and interested throughout the entire video.

A well-structured script also helps you stay on track and maintain focus while going on in the 
production phases.

In addition, a good script helps you convey your message effectively.

It allows you to organize your thoughts and ideas into a cohesive narrative that resonates with 
your audience.

It’s important to remember that a 3D video is more than just pretty visuals; it’s a tool for 
communication.

A script helps you communicate your message clearly and effectively. Another benefit of a compelling 
script is that it can help you save time and money.

Without a script, you may find yourself creating unnecessary scenes or editing scenes that didn’t 
turn out quite right.

A script allows you to plan and avoid these pitfalls, ultimately saving you time and money in the 
long run.

Finally, a script can help you create a more professional end product. A well-written script can 
elevate your video from a simple animation to a powerful storytelling tool. It can make your video 
stand out from the competition and leave a lasting impression on your audience.

In conclusion, a compelling script is fundamental in 3D video production. It provides structure, 
helps you convey your message effectively, saves time and money, and can help you create a 
more professional end product.

Take the time to write a strong script, and your video will be sure to impress!

G.Ricci
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03THE POWER OF STORYTELLING
IN THE WORLD OF VIDEO DESIGN.

.03

If there’s one thing the digital world has taught us, video has become the undisputed king of online 
content.

In this article, we want to explore an additional dimension of this powerful form of expression: 3D 
video enriched by the strength of storytelling.

The Scenario of Video Communication
In an increasingly saturated communication market, we are constantly striving to make our videos 
more engaging and memorable for viewers. An effective way to achieve this is by incorporating 
professional storytelling into our 3D video productions.

The Crucial Role of Storytelling: Connecting Emotion and Image
Human beings have always been strongly drawn to stories. They help us understand the world and 
establish a connection with other individuals on an emotional level.

Through storytelling, we can create a deep connection with our audience and leave a lasting 
impression over time.

Storytelling can take on various forms in the production of a 3D video.

It can be as simple as introducing a product or a character and creating their scene, or it can involve 
a more complex narrative with a structure comprising a beginning, middle, and end.

How to Integrate 3D Video into Your Brand: Practical Tips
Whatever the approach, the key is to make the story engaging and recognizable.

One way to do this is by focusing on the journey and the story of our subject/character.

What challenges does it face? What has it learned along the way? By highlighting these moments, 
we can create a deep connection with our viewers and keep them engaged throughout the video.

Another approach is to use storytelling to showcase the benefits of our product or 
services.

By creating a 3D animated video, we can visualize environments and situations with a strong 
emotional impact, enhancing viewer interest throughout the video.

The Future of Visual Storytelling: Prospects and Opportunities”
It’s important to remember that storytelling doesn’t have to be complicated or extravagant. It can 
be simple, such as sharing a personal experience or a success story. This way, we can create a 
sense of trust, enhance our brand’s credibility, and simultaneously increase attention to our video.

Incorporating storytelling into your video productions is crucial to connecting with your audience 
emotionally and making your video memorable and effective; the key is to make it clear and engaging!

G.Ricci





13

CRAFTING AN EFFECTIVE DIGITAL MARKETING 

04 .04

Creating quality animations is no easy feat but with the proper techniques, you can produce a 
stunning final product.

One of the most crucial aspects of any video production is the quality of the animations.

High-quality animations can make all the difference in the overall look and feel of a video 
production.

BUT…What differentiates an animation from being good, bad, or great?

In the following article, I will highlight 4 crucial aspects of achieving effective animations for your 
product and brand.

They are general guidelines I consider when creating animations.

1) Intention/ purpose
What is the focus of the project? What am I trying to communicate with the animation?

Animation is a communication tool, and it has to serve a purpose.

One aspect that makes your animation effective is the ability to communicate its purpose and 
intention effectively.

If the message is not clear to the audience your goal is not fully achieved.

2) Readability
Once you establish your goal and intention, it is crucial to take care of the readability of the animation.

Is the message I am trying to communicate easy to read for the audience?
An animation that is not properly understood by the audience is not effective.

As human beings, we can read only one aspect at a time, which is why you have to focus on the 
purpose of the animation and communicate it clearly to make it readable and effective.

It is also possible to have more than one aspect we are trying to communicate and in this case, it is 
crucial to set up a hierarchy for the relevant elements showing on screen by giving them a different 
value and importance.

Through animation, it is possible to drive the viewer’s attention to different aspects 
and areas of the canvas.
If the animation is easy to read and understand, it makes it effective.

ACHIEVE QUALITY ANIMATIONS 
FOR YOUR BRAND.
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3) Timing and rhythm 
Timing is another crucial aspect of an effective animation.

An animation is completed through a defined set of time;

developing an animation harmoniously and with the right rhythm helps convey the message and 
achieve readability.

But how can achieve it?
Using a fixed ratio through time could help create harmony; another aspect is to use music to 
drive the timing of the animation; taking count of the timing that the audience needs to read the 
animation helps conceive a better result.

It is crucial to find a balance between those elements to achieve an effective 3D animation.

4) Details and complexity
Once we set up the main structure of the animation by having a clear intention/purpose that is 
easy to ready for the audience and has harmonious timing and rhythm, to achieve an effective 3d 
animation, is time to add details and complexity.

In my workflow, I take care of every aspect of the animation I make and think: how can I add 
value to any simple movement or transition? 

Creating complexity and dividing it into sub-aspects often helps achieve spectacular results but, it 
is crucial to balance those aspects to avoid disorienting the spectator and confusing the viewer.

Secondary animation is also an effective way to add complexity to animation while supporting the 
main intention and purpose of the key message.

Secondary animation is the animation of additional elements that reinforce a message or simply 
the direction of an animated object or character.

Why use effective 3D animation is crucial?
All the aspects I listed above are, in my opinion, what makes an animation effective and professional.

Every aspect takes time and even years to master; that is why professional 3D animation is a 
valuable communication tool to elevate your business.

If you are still in doubt about investing in this tool, I want to highlight three main benefits:

3D animations are essential in enhancing the storytelling aspect of your video.

Whether you’re creating an animated short film, a promotional video, or a corporate video, the 
animations can help to convey the message you want to communicate to your audience.

04
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Animations can help to showcase complex concepts and products.

For instance, if you’re promoting a product, 3D animations can help showcase its features and benefits 
more appealingly and can help explain complex theories and concepts more straightforwardly and 
engagingly.

Investing in quality 3D animations can help to differentiate your video production from the 
competition.

In today’s world, where video content is becoming increasingly popular and accessible, it is crucial 
to create content that stands out. Quality 3D animations can help to make your video production 
more memorable and even establish your brand identity.

Whether you’re creating a 3D trailer for your product, a marketing campaign, or an advertising 
video, quality 3D animations can help you achieve your goals and make your video production a 
success!

G.Ricci
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05THE IMPORTANCE OF
QUALITY SOUND DESIGN
IN MEDIA PRODUCTION.

.05

Sound design is a crucial aspect in elevating your video production to a new level of entertainment.

To celebrate the partnership between Ricci Design in Motion® and Amplitudo Sound Agency, we 
will highlight the main benefits of using quality sound design in media production.

Creating a 3D video is a complex process that requires a lot of attention to detail. High-quality sound 
design is one of the most important and underrated aspects of a professional 3D video. We often 
focus so much on visuals that we underrate how much sounds and music influence our minds!

Below, some benefits that quality sound design can bring to our video:

Enhancing Viewer Immersion
Quality sound design can help to immerse the viewer in the 3D world, guiding how they feel when 
watching a video. When sound is carefully designed and mixed to match the visuals, it can make 
the viewer feel like they are actually in the scene, taking them into a new dimension. This creates a 
more engaging and memorable experience, which is crucial to a successful 3D video.

Adding a Narrative Aspect
Sound design also has a narrative aspect, encouraging viewers to ponder the evolution of the 
story. Music can create a convincing atmosphere of time and place, build tension that plays with 
the listener’s expectations, or serve as an exceptional background filler.

Guiding Viewer Attention
Another advantage of quality sound design is its ability to guide the viewer’s attention. Sound 
design directs the viewer’s focus where it needs to be by using sound effects and music to highlight 
crucial elements. This can be especially important in complex 3D scenes where visual elements 
might compete for attention.

Creating Emotional Impact
Quality sound design can also help to create a more emotional impact. By carefully selecting music 
and using sound effects to create a certain mood or build drama in a scene, the viewer can be 
emotionally engaged by the video. This is particularly important in advertising or marketing videos, 
where the goal is to connect with the audience on a deeper level.
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Expert Insights from Amplitudo Sound Agency
Below, read the opinion of Daniele Prina, one of the founders of Amplitudo Sound Agency, about 
the crucial aspects of working on a music project for digital advertising.

What are the main aspects of designing sound for a digital campaign?
When designing sound for a digital campaign, there are a few key elements to consider.

Firstly, the purpose of the campaign: it’s essential to understand the goals that need to be achieved 
and the target audience that needs to be reached.

Secondly, creativity: once the purpose is established, we focus on the creative aspects that will 
guide us through the production phase, such as the genre of the music composition, the style of 
the sound effects, and the type of voiceover, if applicable.

Thirdly, technical specifications: although it may seem trivial, it’s crucial to adhere to technical 
specifications to deliver industry-standard master files.

What is the hardest task you usually encounter when doing sound design?
The hardest task often occurs before we start creating the actual sounds or during the initial draft 
stages, and that is conveying our vision and creative concept to our client.

This challenge sometimes leads to difficulties in balancing the client’s requests with our proposals, 
as we always aim to push boundaries and raise the bar.

When this balance is hard to achieve (fortunately, it’s rare), we look for new ways to communicate 
our vision from the pre-production phases.

How do you usually solve it?
We typically use a lot of references: original music and soundtracks from artists we admire, successful 
and inspiring digital content from competitors, and even our previous work if it’s relevant to the 
new project.

We present these references actively, not just by sharing links; we explain why they are great 
sources of inspiration and how we plan to use them as starting points.

This approach helps both us and the client define the creative direction early on, making subsequent 
phases smoother and faster.

05
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What are the main criteria and principles you use for effective sound design?
First, uniqueness: we strive to create unique sounds, either from scratch or by manipulating and 
layering sounds from our own library. While we use certain patterns and techniques frequently, 
they help us establish and maintain our style.

Second, fast execution: especially at the start of the production phase, we aim to produce initial 
drafts quickly. This approach forces us to focus intensely on finding the right sonic pattern while 
allowing enough time for experimentation before sending the drafts.

Third, precision: it may seem obvious, but precision in organizing every aspect of the work is crucial. 
This includes easily accessible shared folders, clear file naming, concise emails within specific 
threads, and so on. While often underestimated, these practices are vital for us.

Final Thoughts
Overall, there are many hidden advantages to using quality sound design in 3D video production.

By carefully designing and mixing sound to match the visuals, directing the viewer’s attention, and 
creating an emotional impact, your 3D video can transition from a simple visual experience into a 
truly immersive and engaging one.

So, if you’re working on a 3D video, don’t overlook the importance of sound design!

G.Ricci
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06THE FUTURE OF
CREATIVE BRANDING IN THE ERA OF
CGI AND ARTIFICIAL INTELLIGENCE.

.06

In the digital revolution era, the future of creative branding holds immense potential for success. 
Brands today face a substantial demand for creative content.

It’s no longer sufficient to promote a service merely; brands must weave a narrative to forge 
connections with their customers. They must share values and philosophies beyond their products, 
finding an audience that resonates with them.

The Communication Tools
In my view, nowadays the most invaluable tools for conveying a product brand include computer-
generated imagery (CGI), still photography, and video production. While I anticipate that augmented 
reality (AR) experiences may replace many of these tools in the future, CGI and artificial intelligence 
(AI) will remain pivotal.

CGI serves as a tool to pre-visualize and enhance the visualization of products, allowing them to 
exist in extraordinary worlds and showcase features and benefits that would be challenging to 
communicate otherwise.

I believe CGI will eventually replace product photography, leading to a surge in demand for video 
productions by brands. With tools like Unreal Engine, CGI will be indispensable for real-time product 
displays and architectural visualization scouting as well as real-time and post-produced hybrid 
virtual productions.

Alongside these advancements, AI is rapidly finding a place in the creative branding landscape. 
Currently functioning as a complementary tool to CGI, AI’s swift evolution demands our attention.

It’s primarily used to generate creative visual solutions and aids in the previsualization of video 
content. As AI evolves, it will become an indispensable tool for both creatives and brands, offering 
solutions such as crafting captivating scripts and generating voiceovers in multiple languages.

Quality over Quantity
Despite envisioning a bright future for creative branding with CGI and AI, I caution against the easy 
mistake of prioritizing “quantity over quality.”

inspirational, mismanaging AI may lead to inconsistent outputs, creating distractions for customers, 
and failing to add value to the brands and products being promoted.

While CGI and AI accelerate content production workflows through fast iterations, creating high-
quality output demands meticulous attention to detail.

Crafting a product aligned with brand values, effectively communicating to the right audience, and 
serving as a potentially viral communication tool takes time and iterations.

Focusing on these aspects necessitates open dialogue and collaboration among creative minds.
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Conclusion

The potential and possibilities in CGI and AI for creative branding are vast. However, it’s crucial to 
be mindful, especially with AI, which can generate outputs lacking strategy and consistency.

Failing to manage AI properly may dilute the focal points and values crucial for establishing deeper 
relationships with modern customers.

Maintaining top-quality outputs is nowadays even more fundamental for elevating the brand 
and working effectively.

G.Ricci
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When it comes to producing a 3D video animation, you may be considering whether to 
hire a freelance video consultant or an agency.

While agencies may seem like the obvious choice with their larger teams and established 
reputation, there are several reasons why choosing a freelance video consultant may 
be a better option for your project.

Firstly, freelance video consultants offer a more personalized approach to your project.

They are able to work closely with you to understand your vision and create a final 
product that meets your specific needs.

This level of customization can be difficult to achieve with an agency, which may have 
multiple projects running simultaneously and limited resources to dedicate to your 
project.

Additionally, freelance video consultants often have a lower overhead cost than agencies. 
This means that they are able to offer more competitive pricing for their services, which 
can be a major advantage if you are working within a tight budget.

With a freelance consultant, you are paying for their expertise and creativity rather than 
the added costs of overhead and administrative expenses.

Another benefit of working with a freelance video consultant is their flexibility.

Freelancers are often able to work on a more flexible schedule than agencies, which 
can be beneficial if you have a tight deadline or need to make changes to your project 
quickly.

They are also able to adapt to changes in the project scope, which can be difficult for 
agencies with larger teams and more complex processes.

Closing Thoughts
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Finally, freelance video consultants often have a more specialized skill set than agencies.

They are able to focus on their specific area of expertise, whether it be 3D animation, 
video editing, or motion graphics. This level of specialization can result in a higher quality 
final product that is tailored to your specific needs.

Overall, while agencies may seem like the safer choice, freelance video consultants 
offer a more personalized, flexible, and specialized approach to your 3D video animation 
project.

By choosing a freelance consultant, you are able to work closely with an expert in their 
field and achieve a final product that meets your specific needs and budget.

G.Ricci
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